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FMCO Contact Information System 

Implementation Software Alternatives 
 
 

This document describes alternatives for implementation of the improved Contact 
Information Management System for the Flower Mound Community Orchestras.   
 
1. Requirements 
 
A. Mandatory  

1. Supports 10 users (3 concurrent) 
2. Users can access data from their offices or homes 
3. Each user can update data  
4. All users have access to most current data 
5. Data can be imported and exported in CSV format 
6. Contacts can be associated with at least two phone numbers  
7. Contacts can be associated with at least two street / mailing addresses 
8. Contacts can be associated with at least one email address 
9. Contacts can be assigned to groups 
10. Contacts can be members of more than one group 
11. Displayed data or exported data can be filtered by group 
12. Contact data allows at least one free-format "notes" field 
13. Database can support 1000 entries 
 

B. Desirable 
1. Supports 20 users 
2. Initial cost less than $750 
3. Ongoing operation costs less than $100 per year 
4. Work with existing PCs and existing shared web server at One World Hosting 
5. Allows creation of custom fields 

 
2. System Architecture  
 
 The commercially available packages for contact information management are targeted 
either at individuals or businesses.  The packages for businesses have the most robust methods 
for sharing data among users, often with additional features for client relationship management 
(CRM), lead tracking and sales force support.  Some are integrated packages with appointment 
calendars, email software and phone dialers.  While some of these features (such as the calendar) 
could be useful to the FMCO, many of them are irrelevant. 
 
A. LAN 
 

Many of these business-oriented packages require a Local Area Network (LAN) 
installation with a database server.  For purposes of the FMCO, this architecture is unacceptable.  
It might be possible to implement such a network, using VPN technology to allow remote access, 
but the solution would be prohibitively costly.  In addition, it would be difficult for the users to 
connect to such a network from their work computers, where network configuration is dictated by 
the requirements of their day job. Some examples of packages in this category are Microsoft 
Outlook with Exchange Server, ACT!, Maximizer, Names 97, GoldMine, Lotus Organizer, Soft 
Contacts and Now Up-to-date and Contact.  
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B. Web-based, hosted by an Application Service Provider 
 

There are contact management packages offered by an Application Service Provider 
(ASP), where the ASP provides both the software and the storage space for the database on their 
own servers.  These systems tend to involve an ongoing subscription cost.  The ASP might 
provide consultant services to customize the software to the organization's needs, for an 
additional fee.  This architecture is acceptable for the FMCO system, if the provider's fees are 
within budget range.  Services of  this type include MediaVue, MyEvents, and OfficeClip. 
 
C. Web-based, hosted on dedicated web server 
 

Another category of software is designed to work through the Internet, but requires a 
dedicated web server.  The enterprise must have control over the web server configuration and 
be able to install custom software.  Such a solution would be possible for the FMCO, but it would 
involve migration from the current shared hosting to a more expensive arrangement.  Some 
examples of packages in this category are Microsoft Outlook with OWA, iGoldMine, Ocean12 
Contact Manager Pro and OfficeClip–in-a-Box Contact Manager.. 
 
D. Web-based, hosted on shared server 
 

There are web-based packages designed to be installed on a shared server.  Some of 
these include source code and can be customized easily.  This architecture would be good for the 
FMCO, but would require an ongoing commitment on the part of the FMCO webmaster for 
support, customization, and configuration.  absoluteBUSY, ClickContact 
 
E. Standalone  
 

And lastly, there is an option that requires no server support at all, but accomplishes data 
sharing by having users synchronize via email.  The FMCO could use this architecture, but it is 
awkward that it requires the users to take a deliberate action in order to stay synchronized.  The 
product using this architecture is used by Contact Plus Professional with SmartMerge. 

  

3. Alternatives 

 Three products have been identified as satisfying all the mandatory system requirements.  
Products requiring a LAN environment have been eliminated from consideration.  At this time the 
recommendation also excludes products that would require migration to a dedicated web servier.   

A fourth alternative is to develop a custom system in-house. 

  
Product: OfficeClip Contact Manager 
Vendor: OfficeClip http://www.officeclip.com
Price: $6.67 per user per month ($800 per year for 10 users) – includes a 33% discount for non-

profit organizations. 
Notes: Application Service Provider hosts the software and database on its own server.  Part of a 

suite of business applications, but can be purchased separately. 
 
Product: absoluteBusy 
Vendor: InfoParc http://www.absolutebusy.com  
Price: for 10 users, 990 euros (approximately $1250) 
Notes:  Web-based system, can be installed on a shared server.  Designed for tracking projects 

and sales force activity.  Source code is provided.  Vendor is located in Germany. 
 
Product: Contact Plus Professional with SmartMerge 
Vendor: Contact Plus http://www.contactplus.com  
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Price: 5 user license (up to 15 users with no more than 5 concurrent users) $899, plus $199 per 
user for SmartMerge 

Notes: Standalone desktop application.  Users synchronize data with other users by using 
SmartMerge to email updates to other users. 

 
 
4. Recommendation 
 
 The recommended product is OfficeClip Contact Manager, hosted by the Office Clip 
Application Service Provider.   
 
 The OfficeClip ContactManager is designed to gather all the contact information fields 
that the FMCO currently uses.  The report option makes it possible to select entries based on 
some shared property (such as a group identifier).  Data can be imported and exported in CSV 
format, which is accepted by Outlook, Excel, Word and other industry-standard applications.  The 
data is stored in a database kept by the Application Service Provider and accessed through a 
standard web browser.   
 

This is a mature product written with leading-edge technology: the original OfficeClip 
system went online in 2000 as a free product supported by banner ads.  The software was re-
implemented using Microsoft's .NET architecture in 2002.  The web service can be accessed with 
mobile devices as well as with conventional browsers. 

 
The Contact Manager software is part of a business application suite including a group 

calendar, document sharing, and a bulletin board system, along with other business features.  
Each module of the suite can be purchased separately, with a discount for suscribing to multiple 
modules.  .   
 
 The software can also be purchased for installation on an organization's own dedicated 
server.  If the FMCO should decide to move to a dedicated server in the future, this would be a 
feasible migration path. 
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